Children of military families face
unique challenges that are unpar-
alleled in the general student
population -- frequent moves, time
away from family because of train-
ing and deployments and the un-
certainty that comes from having a
parent serving in harm's way.

The Department of Defense Edu-
cation Activity's (DoDEA's) Educa-

tional Partnership has launched an
educational resource to help mili-
tary families, military leaders and
school leaders address these chal-
lenges. The resource, "Students at
the Center," provides information
on important policies, procedures,
and best practices that are critical
to supporting the needs of military
families' education.

"Our military families have high
expectations and unique needs
regarding the education of their
children and we saw a need to de-
velop a tool to assist everyone
who has a stake in the educational
process," said Kathy Facon, Chief
of the Educational Partnership.

Of the 1.2 million children of U.S.
service members, an estimated
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60% are school aged and approximately 80% of those children attend public schools throughout the
U.S. Of the remaining 20% of students, 8% attend DoD schools and the rest attend private or online
schools or are home-schooled.

| "While DoDEA's Educational Partnership works primarily with public school systems serving our mili-
tary families, Students at the Center offers information for everyone involved in the education of stu-
dents from military families," said Facon.

Available online now at Military K12 Partners, the guide is focused on the specific needs of the dif-
ferent stakeholders and offers information and resources to: Empower parents to be better advo-
cates for their children and to more fully understand the rules and policies local education agencies
must adhere to while meeting the needs of all of their students. Inform military leaders on how to
best to work with LEAs to meet the needs of our families and to take advantage of resources avail-
able through DoD. Assist Local Education Agencies around the country who have within their popu-
lations, the children of our Soldiers, Sailors, Airmen, Marines, Coast Guardsmen, National Guards-
men and Reservists.

"Students at the Center is an excellent educational resource which will help families make informed
decision regarding their children's education, give military leaders the tools to strengthen educa-
tional partnerships, provide educators a better understanding of military culture, and assist those of
us who work to strengthen the education of our military children," said Candace Candace Wheeler,
Deputy Director of Government Relations National Military Family Association.

For educators serving children from military families in a
public school system, the guide offers information on the
StUdentS different military service branches, ranks, and protocols. It
outlines current DOD Initiatives to support schools and the
@ Center U.S. Department of Education's Impact Aid program. It

also offers insights regarding the issues military families
face including frequent transitions and parents deploying.

\ For families, the guide offers information on navigating the U.S. Education System, choosing a
school and being an effective advocate for a child.

For military leaders, "Students at the Center" provides suggestions on supporting military families,
forming and strengthening Installation-School Partnerships and ways to enhance communication
between Local Education Activities, the military service and families.

¥
Facon said that there are a lot of great resources already available regarding education issues for
military families but Students at the Center brings those resources together in one place.

The guide can be ordered in print format and on CD through DoD's Military One Source website and
will be available in late May.

"This guide provides military parents, military leaders and school leaders information on relevant
educational issues affecting each group," Facon said. "When Local Education Agencies, Military
Commands and DoDEA partner to share information and resources, children benefit."

DoDEA plans, directs, coordinates, and manages pre-kindergarten through 12th grade education
programs for Department of Defense (DoD) dependents who would otherwise not have access to a
high-quality, public education. DoDEA schools are located in Europe, the Pacific, the United States,
Cuba, Guam and Puerto Rico. DoDEA also provides support and resources to Local Education Ac-
tivities throughout the U.S. that serve children of military families.
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YOUNGEST HEROES CAMP
North Carolina Operation Military Kids (NC OMK) is offering three over-
night residential Youngest Heroes Camps at two NC 4-H Camp and

¥ Conference Centers:

%

E'i

% Active duty soldiers enroll in the program when they have a

Millstone 4-H Camp: August 1-4 & August 6-8

Betsy-Jeff Penn 4-H Center: July 18-21
The Youngest Heroes Camps are for Military youth whose parent(s)
and/or sibling(s) are currently deployed, six month pre-deployment or
six months post-deployment. These camps are free to Military youth.

Step-up for Soldiers Annual Children Fishing

Tournament

The 5th Annual "Military Kids Fishing Day" will be held on June 19,
2010, 7:00 AM till noon at the Kure Beach Pier. There will be prizes,
fishing awards other gifts and Breakfast and Lunch will be provided too!
In addition, all registered children will be able to enjoy free admission
(between 1:00-4:00pm) to the new water Slide Park in Carolina Beach.
Reqgistration for this event will be available online at
www.stepupforsoldiers.org. All Military children are invited to take ad-
vantage of this wonderful opportunity. Please contact Tom Russell
(910-297-4981) with any questions on this regards.

Army to Standardized Service for Special -Needs

Families

The U.S. Army Family and Morale, Welfare and Recreation

Command recently conducted the second Exceptional Fam-
ily Member Program Summit to enhance services for family

members with special needs.

“i famlly member who has a physical, emotional, developmen-

" tal, or intellectual disorder requiring specialized services so
! their needs can be considered in the military personnel as-
signment process.

A mandatory enrollment program, EFMP works with other
military and civilian agencies to provide comprehensive and

% coordinated community support, housing, educational,
medical, and personnel services to families with special
needs. The vision is to have a seamless program standardi-
zation from garrison to garrison.

This standardization should work seamlessly for all Excep-
tional Family Member Program families in every service,
officials said. Efforts are ongoing to help families transition
smoothly to communities where their special needs will be
met with comprehensive and coordinated services.

Rob Mcllvaine - U.S. Army Family and Morale, Welfare and
Recreation Command
2010-04-25, ALEXANDRIA, Va.

Walt Disney World
celebrates U.S. military in

2010

LAKE BUENA VISTA, Fla., (1/5/10)
- As Disney Parks ask "What Will
You Celebrate?" and invite guests
to turn their personal milestones
into magical family vacations in
2010, America's military personnel
will have more reasons to cele-
brate: Special offers on theme park
tickets and accommodations.

With Disney's Armed Forces Sa-
lute, from Jan. 3 to July 31, 2010,
active and retired U.S. military per-
sonnel (including active and retired
members of the United States
Coast Guard and active members
of the National Guard or Reserv-
ists) or their spouses can purchase
Disney's 4-Day Military Promotional
Base Tickets for $99, plus tax, for
themselves and up to five addi-
tional family members or friends for
use at Walt Disney World Resort.

Active and retired U.S. military per-
sonnel also can save up to 40 per-
cent on rooms at select Disney re-
sorts! This offer is good for stays
most nights Jan. 3-Sept. 30, 2010,
except not available 3/28-4/10/10
and 7/1-7/5/10, and can be booked
through July 31, 2010.

Valid Military ID will be required
upon check-in.

For information regarding Disney's
4-Day Military Promotional Tickets,
or to make room reservations, mili-
tary personnel may call 407-939-
7830 or participating U.S. military
base ticket offices. Information is
also available at
www.disneyworld.com/military.
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